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In th;s.final_chapter,'we shalil try tdrlook broa@1y at_'
thé reséar;h'findiﬁés of the paé% dééadé'erﬁlfhé-sﬁéndpﬁint"
of what is imp;iéd for the fqture.‘ Ap'imp£éésivg body of
nscientific.l%terature has been accumglat?d,since l??li:iAnd,
és with the earlier work, the méjor-emphasis remains on tﬁe
voung viewér. 0f what significance is that reséarcﬁ fo éﬁe
world of television and to the_feal world within,which tele-
vision operates?

Television Within the Cultural Context

.When”the Surgeon Géne;al's_advisory committee compléted
its deliberations in 1971, the members collectively had the
bélief that their'task was-not.quite finished. What had begﬁnr
as a seeminglf straightforvard question of scientific evidence
quickly_developed extensive famifications. ﬁhile.the original
quesfion on.televised.violence had been partially answered,
the fraﬁework in which the question had been posed raised
largef issues.

The committee tried to_address some of these larger issues
in a final chapter of its-report éalied ?The Unfinished Agenda, "
In that closing commentary the committee asked itself where
television fitfs in the context cf our.nationél sethics, At
that time, our nation was struggling with racial and social in- .
equities. The committee members recognized that these real in-
equities made excessive televised violence‘parﬁ of a ﬁﬁéh lar-~
ger problem_ofVdebumaﬁizatibn and denigration of human values.
They were.concerned that simplistic-andrhabitﬁal televised

viclence might desensitize the viewer to these social problems.
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In a complex way, television thus had become partially_an'éno-
dyme for thgse redi social issues.

.The cogmittee had no solution for this problem, except'ﬁo
‘urge thaf more attention be paid to these laréer is$u§§." And,
.éﬁ é.pgéiti§e note,rtﬁe c&mﬁit%ée concluded its comﬁénts by
'urging that the industryrand-thé goﬁérnment exﬁlbre ﬁayé:fo‘
increase the positive potenfial Sf telévision in éddreSsing .
these social préblems. | o |

Now, ten years later, the_committee‘s.plea becbmés.even'
more urgent and timely. The research findings of the past dé—
cade_have_reaffirmed the extensive influence of television on
the viewer, Almost all the evidence accumuléted in the past
decade testifies to televisionfs rq;e as a fqpmidablereducator
whose effects are both pervasive and éumulative; It is;_theré—
fore, important to see television as paft of our cultural conn-
text, Within this framewqu television can no longer be con-
sidered a casual part of ouf dally lives. Ihlle the learnlng

A 05 C ;’ Urp{piq 1;@ (.0)"- th)\ Q-{g\r LD s Q08 N &l’ldw gau«&(‘z(*{.ﬂ/\-\f"
it provides is : rather than fornal it is a 51”n1f1—

cant part of the total acculfuratlon process.
WVhat are.the implicafions for the future of this central
réle of televisi o?/;>Pe;3§pgwthe most.cruetal -Lssue - anOLVeS
/Athemaearchmferfﬁﬁys ‘to~inerease- the p031§%ve g?tenfla; of tele—‘
| vdssdon, (Research findings have long since destroyed the iliu-
sion that television is simply innocuous.entertalnment; Fur—
thérmoré, all indications qu_the.futgfe techéological develop= ~

ment in programming, in distribution and in usage increase even

more tolevision's. potential influence .on the viewer, -
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Controlling Program Content -

At the same time, simplistic-efforts.to-constrain or
"restrict certain categ crles of content have been of limited

value., Indeed, in—some.instances these efforts have been

counter—productive.‘ PeeéeéiewpHb%%e%e@%er@swagﬁfﬁ??“felevfeed

waeleneemeavewachleved more pub11c1ty Lhan progress. lIﬂ#the7"

c‘ - 7
'\ : /)
mid=-1970's the American Medical Assoc1at10n and the Parent Ny (Ve
‘s ﬁﬁyf M"

Teachers ASSOC1at10n achleved a temporary decrease in. vlolence

<\ .

levels, through pressure on advertlsers o The Amerlcan Meclcal

kS : /

Association abandoned its campaign~ after two years. The PTA

,J’

continues, but at a mﬁch reduged level of effort, Similar

R
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; ] | ' ;
th:a.s wr:.t 1n > — ’7"""‘3""""“1““)“" : e

groups are underway": of

This intent. to,reduce telev1se “v1olence 1§ laudable.
. = .

Unfortunately, the process that ‘has been used sets 1n motion | Mo
- ,é}«\‘f\“‘:

; w“ﬁpressures on telev131on programming which 1nh1b1t creat1v1ty -
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and diminiSh the likelihood of constructive change. What re-

sults 1§ often "sanltlzed“ Vlolence, which research ‘has shown
./- Qiﬂ“’;} [ e ""\ R e @ {f f’ - 7, PR 'ﬁ“,‘_-
nay be even.-moere: llaely to precmpltate ----- aggresslve behav1or

than vioclence in.which- consequenCee are” elamatlcally deplcte@

STt e R T e

Similar concerns are nov being expressed about sexual
content on television. The research demonstrates-that_while
sexual conteﬁt hae increased:during the lafe l976's,.there-i$
no explicit sex portraﬁed on'feleﬁisien: Public concern

\ should ﬁere appropriately focus on the larger preblem; human
‘ sexuality is 5eing trivialized and made the target of innuendo

Uand humor, Iluman sexuality'ehould instead be treated as an
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'important“éﬁawsémigus part of human bﬁiﬁgior. -Ironically,

et

publlc pressure against. the prusent se\ual content on telev1~

,(““?'

. sion w1ll probably 1ncrease the frequency of lnnuendo and

mS"“‘

shallow humor and decrease the serious portrayal of human
w"

Qv;e*{:u_:a:iwr‘{;y- 1n 1-t s broaier C.OT1 fﬂyf" TP TR e

How do @h@@% publlc concerns aboutw?rﬁienteuandwsexlons

wm;,televiélon relate to the accumulatlon of research flndlnﬁb?
Recent }eséaréh doéﬁﬁents_ﬁhé cénfinﬁéd ﬁeéd'for éuéhgédncérﬁ.
 Unfortunately, the Tesearch does not guide us to the best policy
for addresSing those concerns, except fto warn againét-éimple
solutionS. Tt is not a.matter of removing "impurities“-from
pfogram content as one might filter impuritieé.but 6f‘thé'air 
we breathe or.the'water_we drink,

In this regerd, it is illuminating aamém to reexamine the
COnélusions of the original Surgeéﬁ;Genefal's-adfisbry commit—
tee., 1In their recommendations for future rqseérch-they noted
‘that exposure to televised violence does not . exist in a va-
cuum. Thej calied_?pr_a better“undefstanging-of the complex
psychological and'soqial ipfluencgs.;eading to antisocial ten—
cdencies. It was clear then, and it is eveﬁ mé#e avident now,
that television does not affect the viewer in either unitary
6r isolated ways.

Specifically on the issue of television's-effectrén.ab—:
.gfessiﬁé behaviér,”tﬁeﬁSufgééﬁ Géneféi's.committeé notéé thﬁf
.furthef-exploration-wds neeaed to clarify hoﬁ_that relation-
-ggiﬁ opéfaééd;- Tﬁe{é?gg;spositi;ﬁéifé;igfs¢in the viewer had

to be better understood. The relationship to age of the viewer

J . v, = D
N oo N -,r”/




was still unclear; - The wa&s—in which labelling, contextﬁal cues

_ and other factors of program productlon mlght reduce adverse

response to teiev1sed v1olence deSorved more attentlon, accorde—

P,

ing'%o the committee. They were also concerned about how . _' ﬁ_‘
little longitudinal research-nad been done. Tﬁé gap in knOWm‘ o
. MW@%Q I 7&7’, _
ledge ‘about long—term effects . of repeated exposure to televs- ﬂJA‘
U f

C P
sion made it difficult to assess televzslonfs effects on the m.) »{ye'f

. personality development of- the child., In-essence, television

_had to be studied in the context of the total environment.

This need to look at the total oohtext‘holds.just as pive
©0tally in recommending policy changes as it does in under-
standing the.research itself{ As this volume documents, a

great deal has been learned in the past decade about televi-

sion and its relationship to the-viewer.' Indeed, one central

/
flndlng 1s that 1t is more prec1se to con51der]te%ev;si£n as /MBA“Q &
Candyy .“H N T Lo T gowveoj:ﬂ,;« Sl Yo FaT aT ‘éemhﬁﬂaﬁﬂ bk

McomtFibu @ﬁtoheiiﬁgxé__wJLJﬂmssmLamer rather than having 0”‘/

a\\;\é C}k;gi—j&' z

%{)ﬂ(n ‘.“1 o

A

Meffects” in«s@mewdeferMEﬁﬁ“T“ﬁeﬁenﬂeﬁt*fash&on. This find-
ing.in no way lessens the responsibility of television toward
the viewer,. nos~éees~k%aseeeesasiﬁvﬁﬂrmxnxsh?%e&ev&sﬁenysm1n-
ﬁlgenee?‘ i% does, however, mean that the imp;ications of re-
search -findings for policy change are moﬁe bamgembiadand dif-
fiCulf to address, |

Implications for Policy Change

What are some of the research findings of the past decadeée

that have implications for policy change? Overarching all

other findings is the fact that television is so large a part

of our daily lives. VWithin American society, television vieww
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ing is now a‘uﬁiversﬁi phenomenon. ‘bowt--Ratf--oufr present-
'populatlon.ﬁever knew a world without +elev1510n.: Television
is, 4in Short an Amerlcan.ééélal 1nst1tut10n. .It has changed
or’ 1nfluenced most of our other SGClal 1nst1tutlons; from fam-
4ly .life in the home to the functlonlng of our government
The organlzatlon of the television 1ndustry is a bureau—
craéy that probably will not change.in any fundamental way in =
the foreseeabie fﬁture. ﬁéspite.the té§hpo1ogi§al advgﬁces
néw'underway and in thé offing; the basic structure of the
television indusfry seems secure. The three'major.networkg_
dominate the indusfry and the advertisers pay for the aﬁdience
that television delivers fo-théir cémmercials.
Gi?en the stability of the structure of television and

the size and constancy of.fhe audience, realistic policy
change must have both ﬁhe,accéptahce ofrthaf'audiengeiand“the
cooperation of'the industry, Unﬂortﬁnately; the wvast majority .
;o; the audience is basically compllant if not complacent,
about what lt-sees on telev1smon.- And the 1ndustry is qulck
td-become defensive in response to criticism, as—kit-doss
dﬁfiﬂg S AT B oL

Insofar as industry reaction

cerned, those findings, dironically, hold much more promise than

threat. An apt analogy would be to compdre the impact of re-

~

searchh on the tobacco 1ndustry against the impact on the ethi-
cal drug lndustry. Almost all research findings on tobacco’
emphasize the health hazards of smoking., The implication is

clear; smolking has only adverse effects on health., By
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ddntrast, basic feseérch on ethical drugs‘has been the'sourée
of its growth. VWhile such drugs do need careful testing and

evaluation before being issued~f0r general uSe, the health ben—

.-

-~ef1ts -far outwelgh the minox dangers of adverse side effects.
ﬁhile television does not, and should-not,-rely-primarily

on fesearehrfindings, iﬁ:is.nontheiess.clearrthat the industry.

hés muéh moré to gain-thén to lose by ﬁsiﬁg féséardﬁ findings

eonstructlvely whenever posslble.~ One obvious ex ample is.

Ses;me atreet,‘where an ong01ng collaborat1on between research— “
eré.aﬁd productlon people resulted in a“serles of chlldren s
programs more successful than any prév1ously created, Sesame
“street de@onstrated that, through research, anﬁ:glywdefinéd' _’};ﬁfww

educational goals could be achieved using an entertainment
approach., 7 4
On_a sbﬁewhat less extensiwve Scale;-reséarchefé'in fecenlr,
yvears have demonstrateq that preschocl children are attractgd_
to and attend to programmigg that is high in action. The im-
portanée of the research is that'if.tested'whethéf &Oung chil-"’

dren would ﬁatch high action without wviolence. (High violence

shows -are aliiost always high in action). These children were
\e ._4._' N . .

'found to be attending primarily to the action and not to the
violence, Thus, 3Saturday morning programming which'derivesrits
action méinlyvfrom violence, could be modified to maintain'high

.fempo, without vioiencé, and Stili-be popuiaf with yéﬁng-chil—

. dren, Indeed, analyses of édultiadventure programs-on prime /’

time have shown that violence was ﬁot central to the shgws*'

ratings.
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What much of the research helps to do is explode. old be~
There are some be~

liefs about what makes a program popular.
especially for chil-

liefs about what makes ahprogrdm Tyork™

.-drén, which caﬁ be more.adéquately tegted by Tresearch Again,

thls 1s cne of the strengths of Sesame Street. “ ' ' -.~
On =z 1argér scale, we now know that from watching tele-

vision the viewer derives a frame of feference abouf the world
ras'that viewer believes it to be. These flndlngs ‘put a greater
respon51b111ty on telev151on to avcld as much as poss;ble pre—

sentations of social reality which seriously distort the image

This issue has been of special concern in

of the real world.
racial, social, sexual,

regard to all forms of stereotypin

Mlnorlty groups in the past decade have recog-
thle rac1al

& and by age.
nized and strongly objected to such stereotyplng.
\_«L‘ﬁ’}

than it had been. Similar concerns have been voiced over the
stereotyping of old people on television. Tge'hélpless, sen
and u@i§ old‘person often shown in dramatic programming is

partly due to. pressure from senlor citizens

and ethnic stereotyping still exists 1t 1sanow far 1ess blatant

senile !-

l

.

, slowly changing,
. e
i - groups, It is not- uql1kely, also, that growing awarenesds by
X /-V,“'- T . _. C . Z | . T . A
_— the television industry of the increasing size of that older
viewing audience is influencing the reduction of

segment of the
stereotyping of the elderly on television.

negative
One
{nite simply,

thé findings on pr&social behavior,
helping

involves
can and do learn such behavior as altruism,

‘children
friendliness and self-wcontrel from watching

‘' cooperation,
o -

of the most promising direct utilizations of research
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programs that demonstrate. such behaviors. The television in-

dustry hés, in the.past decade, adcpted this. term and has used.

these findiﬁgs in the developmeht of spegial,rggg;gmmiﬁg for

children...Thé_three.networks.have prdduced programs-thatjin— ;J
_corpéfated éqnceéts.adapted.ffém researchron prosocial behaw
vior. Of even greaﬁer iﬁportance, the néfworks have been moré
.aétively utilizing social spiehtisté‘aé cbﬁsﬁitéﬁfé—fér sﬁ;h_
progrémming. )

Tt wéuld be_misleading té assume that ali prograﬁrquality
will easily be improved by either'employing social scientists
as consultants or by any direct transliation of researéh find-
ings. In some instances; the research is still at a state
where it more rea@ily reveals a problem than a solution, Bﬁt
even_the identification of a problem is a step towards the

solution. -

Television and Growing.Upr

The full tiéle of the original édvisory commitfee report
to the Surgeon Genefal was "Télevision and Growing Up: The
Impact of Televised Violence.” Unfortunately, thel:eport and
the research én which 1t had been based dealt minimally with
‘the actual process of grOVing'up. ‘The relation of teievision
viewing fo that process had not been extensively invesﬁigated..
We now know much more about how that develoPmental process re-—
Jdates to television viewing.

Over the past decade, résearéh hés‘ciéarlyhrevealed fhét
what a child comprehends from watching'television varies with

age, with general experience and with familiarity with tele-
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vision itself. The fact that young chlldren until about age
eight do not easily relate consequences to earlier actions,
malkes the adult interpretation of the entire story gquite dir-
ferenf from that of the child, . Thus,. the contention is often

made of children's programs -- or of adult programs that chil=

dren watch w=- “these'arejprésocial.programs because the bad

guy gets punished in the end." Vhat is being ignored in thﬁggf
‘argument is the critical fact that the younper chlldren do o
not relate that punlshment to the earller ant13001a3 behav1or,¥.

This finding can be'generalized to include a 1arge-number'-”
of other age-specific responses to and attributes of television
ﬁiewing as described in earlier chapters. The aiiémma raised .
by theée findings is that it is difficult to produce programs
which simultaneously satisfy the neeas and capabilitiez of a
widely diverse audience. . | l

One promlslng approach to this problem is the teachmng
of critical television v1ew1ng SKlllS and 1ncreased partlclpa—
tion.by parents in making television a more positive 1earning
experience. The value of this approach_is notionly in the
teaching of the;e skills, but in the increased awareness by
educators, parents and children that television viewing can be_
made a more positive experience. There is the added benefit
that television viewing itself can theréby become a construc-
tive source of better parent-child interaction rather than a
focus for parent—Child'conflict. |

The develbpment of these critical wviewing skills in neo

way diminishes the responsibility of the industry for dealing
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with this problemlof meeting the needs of a diverse audience,
‘Some small steps in this direction are being taken mnot oﬁly

by some 1ncreased attention by the 1ndustry to age—specxflc
proérammlng; but by such devzées ;s public service announcesw- - -
‘ments urging parents to more actively involve themselves in
their children's viewing éctivities. ﬁhile the reéeafch indi-
cates that such parental involvemé#ﬁ.haé been minimal in the.
past, theré is no reaspﬁ whﬁ thi;,situafion:cannot_berchanged.;
by further public aﬁd industry effofté;-” : |

Making Use of Research

Theré is also a fundamental flawrinrhow the industry nbw

makes use of research, not Just feks? tel;ylslon and children,
S ot

- /1
~ but on the totalitly of(ﬁiziijpmental psydﬁo Oé?*research_ On

b o L

the one hand, an encouraging develoPment over the past decade:
. has been‘sdme increased use of social sc1entlsts asg consultants
and some expansion of social science research itself by the

e

television industry. Witness the major studiés on TV violence )

(N !

supported by.or.even conducted by the three networks. - o

. More than offsetting that slightly positive development
is the peripherai use, at best, of the large body of knowledge
hat does have implicaulons for sccial policy, much of which
is 1gn0red by the 1ndustry This 1éno£anCe is Q;f“péeﬁédif;ted'
or intentional. It is built into the organizational structure
of the indusiry.

Two cases in point, one triviai and oﬁe more fundamentalr

may serve to illustrate this ignorance of the potential per-

tinence of research findings to policy. The greatest



«ﬁ;old chzldren do not underatand the phrase "partlal assembi* Jo i

sophistication in presentation technigques is employed in pPro-—
ducing commercials for teievision. No greatef coneentration
of.expense'and eare occurs-then in.the‘production of.a.jo

second commercial, Yet, until recently, little attention was

paid to using language xn chlldren s commercials Whlch was,

appropriate to the language comprehen51on level of the 1ntended

audience. One small study 1n’l977 clearly revealed that 8 year'
LLAJ- ‘- !J £

===

_____ ' L
requlred“,.usedralmost e: c1u51vely in toy cowmer01als at thatf * f4
time. The children did understand Yyou have teo put it toge—
ther yourself," used as a.substitute.in the stﬁdy; Advertlse“s .
now, under their owm eelf—revulatlon guideldi nes,-are adv1sed,/ /%/\

Hanty

to use language appropriate to the age of the intended 4

audience.
On a much more basic level, until theé advent Of'the Sur-
geon General's program in 1969, the total amount of money spent

B

by the networks for social science research wvas 1nf1n1tesmmal
Jhwle\;ﬁgmgﬁfee networks had social sc*entlsts in thelr employ,
these scientists were peripheral to the production and_deveiop-
ment of programs. The pressure of publicity frem the Surgeon
General's report stimulated all three networks to spoﬁsof or
pursue research, primafily on teieﬁised violence;—-ﬁxac£ fig—
ures are uibknown, but a generous estimate wrould euggest that
less than 55 million dollars has been expended by all three
networks on social science research in the 1970's, With the
American television industry operating in 1980 at about a

%10 biilion annual budget, the expenditure for the entire
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decade thus amounted.to less than bnéntwentieth pfg
of one yeér’s annual budget. -

Nor are theré.any indications that this,level of finan-.
cial commitment is likely to increase substantially, The -
American television industry.has shown no initiative in examin-
ing the need for a major ﬁrogram of reseafch, either individuai—
1v b? network or in some collabbratife wéy for the éﬁfiré-
industry.. |

By contrast,  the British_Broadcastiﬁg Corporation sponw
sored a comprehensive report in 1975, to prepare an agenda for
”new projects of sccial research in the fielduof-broadcasting.
The fepofﬁ_rééommended a new "Institute for‘beadcasting
Research" bé funded and staffed. 'it.would,foéus“on policy-
oriented research whose ultimate goal would be to bring to
bear social science research expertise in.imﬁréving-ﬁhéréualiff N
-of programming, In 1980,-# limited effort wasﬁiniti;ted uﬁder |
the joint_spénsorshiprof the BBC, the British Film insfiéate
‘and an American private foundation, the Marlle Foundation. A
three year grant,.totallipg $375,060 is being used tp support
a small research unit, housed at the British Film Institute,
The unit suﬁervised by a research sdvisory committee is ini-=
fiéting é feﬁ réséarch projgéts aﬁgraffémpting to organize
larger projects, for which additional funds will be sought.

In announcing this project in July léao the British Film Insti--
tute justified this effort by noting that broadcasting's in-

creasing impact on society and the heightened public awareness

of the social conseguences of broadecasting require a new
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ﬁpp:oach to research, L
Ironically, this is mot a new idea. .Over the past twenty

yéafs, here in the United States, there have been Various'pro—

posals for 'some kind of national media"center,'éspeciaily as’

:it'relatéé to.teievision{‘ The functions designated for such

a center have included; the conduct or promotion of researchj;

ﬁﬁvocaé} of’pﬁﬁliﬁ inﬁerest‘regarding'media policies; monitor-
ling_and evaluation of mediaz performance; and dissemination of’
research finding relevant to media:practice. Despite repeated
efforts, both public and private, to organize such a center,
none-ﬁas emefged. Nor does such a center seem feasible at the
present time.

Aﬁd yet, these attempts toWgrd some national bhody or
bodies to provide cqnstructive oversight and research input
to.telefisionlstem ifrqm aﬁ avareness that more can and should
be -done to increasé_the positive potential of telévisioﬁ;

“hat began in 1969 with the Surgeon General's program
has, in the past:decade, gone well beyond the issue of violence,
To modify a currently popular terminclogy in economics, the
research of the past decade has provided much more in the way
‘of éugp;y side findings thaﬁ‘demand side findings. The thrust
of fhe violence.pesearch waé initiaily to inhibit pfogram prace
“ticés. The major thrust of the more recent research iérto T
veal new directions fer the'impfcvement of television.

Two promising areas, for example, have direct relevance
- £o health issues, One involves the programming of health por-

trayals. The other involves programming for special
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- populations. - As discussed in an eariier chaptef, commercial
ﬁrogramming includes mich health~related content. While selfw
regulétory codes sef some standards for this cbntent;‘i.e. drug
abuse should not be encourageé or shown as socially acceptable,
 much;more could bé'done in a pdéitive way.‘ The samé Tundamen-
tal issue of stereotyplng exists w1th health-related content
.as ealsts Wlth the 0resontatlon of raC1a1 and ethnlc stereo—
typing. Mental illness is presented more often as accompanied
fby vioclence, either as ag greésor or as a victim. Tﬁe.uée of
élcohol is pervasive and often casual_with no indicatipn of
"potentially negative conééQuences. Seat belts are rarely used.
Conscious effort to éhange these and other depictions detri- |
mental to good health préctices would in no waf inhibit the
dramatic impact of the programming, but could have~pOSitivé
social.conseqﬁences. ‘ |
What is involved here is part of a larger issue:  Vhat

ﬁESsages are.being cénve?ed.that areVUnintended side effects of

programming? Hﬁw can these side effects be changed or elimi~-
nated? It is laudable to produce special programs which peri-
odically convey iﬁportant health messages as their central in~
tent. Commercial television does this very well in its docu-
mentaries and in its news programming. Greater awareness of
what is covertly taught in incidental ﬁessages is another area
in which constfuctive change can be made, In the long rﬁn,

such awareness might lead te the most effective television
héalth campaign of all.

Programming for special populations, such as the



institutionalized individuals in psychiatf%c,ééttings, in

homes for the aged énd in hospitals,'affoﬁgé'anéthe£ oppOoTtii-
nity for constructive change. To some extent, cable television
is responding to the.needs_of somé specialized populations, such
as the aged, But the financial resources and the creative tal-
ents in commercial television could_weilraccelexate and improve

the programming for such special pqﬁulatiOns.

Conclusion

If this discussion of imﬁlicationsrfpr‘the_fufurg does
not appéar neat and tidy it is because the points at issue are
not neat and tidy. The research Qf therpaSt deéade has con-
firmed some of thz problens, Televised violence qus have an
Vadverse effect on the viewer, even though evidence for long-
‘term effects is still mot unequivoecal, More impertantly, the
telévlision world, with all its dramatic distortions of reality, .
is accepted as reélity in ways that seriouély impinge.on-that
reality itself. (0a 2 more fundamental level, children do mot
see television in the same way as_aduiés: Their perceptions
and_comprehénsion are developmentally different. What is pre-
sented to them must be responsive to those differences,

Those problems all are amenablé to solutioﬁ within the
ffameﬁork‘ofrthé‘existinghstrucfﬁre of commercial télévisibn,
if the industry and the viewing pubiic-address the issues.ccli
laboratively; The role of the government in this regard-should
be as an advoecate and facilitator of change, but not as a
regﬁlator.

The research of the past decade, at the same time, carries
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many positive overtores. Central to all the findings. is the

clear efidence that felevisioﬁiyiewing as an aqtivity can
benefit by understanding it betﬁér,and.by,uﬁing.if with more
éoﬁscious and structured objectives., Furthermore, the -viewing
activity can be used as a positive influence on parent-child
relationships if if is'pufposefully apéroached with that obw-
jective”in mind. | ' - -

‘In sum, the research of the 1970's i§ much more promise
~ than threat to the ultimate.well.being of teléﬁision. It
remains to be sgen if fhe industry and the viewing public can

learn to help transform that promise into a reélity.
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